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Note:

(a) All questions are compulsory.

(b) The candidate is allowed o make Suitable numeric assumplions wherever required

for solving problems

(c) Use of calculator is not allowed

Q.No Question CO Marks

What is multi-channel retailing? Explain its advantages for customers 5
Q1 and businesses.

Explain the importance of consumer reviews and ratings in social 5
Q2 media marketing.

Describe the process of order fulfilment in e-commerce. 5
3

Explain the importance of an e-commerce website in online business 5
Q4 Success.

What are the key metrics used in digital marketing analytics and why 5
Q5 are they important?

Discuss the role of landing pages in improving online advertising 5
Q6 effectiveness.

Discuss the working and benefits of search engine advertising 5
Q7
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