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Note: (a) All questions are compulsory.

(b) The candidate is allowed to make suitable numeric assumptions wherever required

Jor solving problems

(c) Use of calculators is not allowed

Q.No Question o CcO Marks

Explain the relevance of the internet in the modern marketing concept. | COI
Ql Clearly differentiate between digital marketing - and trad1t10nal
marketing on any three dimensions.

Analyze how: various macro environmental factors influence digital | CO2
Q2 marketing strategies.

An Indian fashion retail brand is p]anmng to strengthen its presence
Q3 through online platforms to capture the growing digital market. The
brand primarily targets young digital users who are highly active on
social media platforms, regularly explore fashion content online, and
frequently make purchases through e-commerce websites and mobile
applications. These consumers rely heavily on online reviews,
influencer recommendations, and digital promotions while making
purchase decisions.

To succeed in the competitive digital marketplace, the brand needs to
understand the characteristics of digital users in India and analyze
their online buying behaviour in order to design an effective digital
marketing strategy.

a) Identify and explain any two characteristics of digital users in | CO3
India that the brand should consider while designing its digital
marketing strategy.

b) Based on the above scenario, analyze the online buying
behavior of digital customers and suggest how the brand can | CO2
align its digital marketing approach accordingly.
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