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Note: (a) All questions are compulsory,

» You plan to organize a focys group with users.
should  be invited 1o the focus group, and why?
What  kind of information  would You want lo  gather?
Suggest a_few key questions you would sk during the session.

What do you understand by subculture in consumer behavior?
Explain with suitable examples of subcultures in India and discuss
how they affect consumers’ lifestyles and buying decisions.
Consumers show different types of buying behavior. Suppose you are
studying the purchase patterns of Indian consumers across the

Q3

nd justify your answer with re
following wrt Business buyers

as0ons,

Write short notes on the

(a ) Straight Rebuy vs Modified rebuy
(b ) Institutional Buyers and marketing implications

i ) (c) Stages of the Business Buyer Decision Process(in brief)

Page1lof1



