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Note: (a) All questions are compulsory.

(b) The candidate is allowed to make Suitable numeric assumptions wherever required

Jfor solving problems ‘
Q.No Question TCo Marks
Ql Given that services are marked with intangibility, provxde the | COl 5
marketing implications and strategies contextual to the same.
Q2 How can an e-waste management company use effective market | CO2 5

segmentation in India to launch a service to for respon51ble e-
waste disposal. :

Q3 Discuss in brief - (1) Any two core marketmg functlons ) CO1&CO2 | 5
market positioning -

Pagelofl




